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Paleontologist: About 2.8 million years ago, many species that lived near the ocean floor
suffered substantial population declines.These declines coincided with the onset of an ice
age. The notion that cold killed those bottom-dwelling creatures outright is misguided,
however; temperatures near the ocean floor would have changed very little.
Nevertheless, the cold probably did cause the population declines, though
indirectly. any bottom-dwellers depended for food on plankton, small organisms that
lived close to the surface and sank to the bottom when they died. Most probably, the
plankton suffered a severe population decline as a result of sharply lower
temperatures at the surface, depriving many bottom-dwellers of food.

In the paleontologist's reasoning, the two portions in boldface play which of the following
roles?

(A) The first introduces the hypothesis proposed by the paleontologist; the
second is a judgment offered in spelling out that hypothesis (Answer)

(B) The first introduces the hypothesis proposed by the paleontologist; the second is a
position that the paleontologist opposes.

(B) The first introduces the hypothesis proposed by the paleontologist; the second is a
position that the paleontologist opposes.

(C) The first is an explanation challenged by the paleontologist; the second is an
explanation proposed by the paleontologist.

(D) The first is a judgment advanced in support of a conclusion reached by the
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paleontologist; the second is that conclusion.
(E) The first is a generalization put forward by the paleontologist; the second presents
certain exceptional cases in which that generalization does not hold.
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Kitchen magazine plans to license the use of its name by a line of cookware. For a magazine,
licensing the use of its name for products involves some danger, since if the products disappoint
consumers, the magazine's reputation suffers, with consequent reductions in circulation and
advertising. and competitors of the product advertised in the magazine would not tend to use
such a magazine as marketing method. then what is the assumption.
i think it might be few customers would not buy such products advertised in the magazine
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licensing the use of its name for products involves some danger, since if the products disappoint
consumers, the magazine's reputation suffers, with consequent reductions in circulation and
advertising. and competitors of the product advertised in the magazine would not tend to use
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Kitchen magazine plans to license the use of its nhame by a line of cookware. For a
magazine, licensing the use of its nhame for products involves some danger, since if the
products disappoint consumers, the magazine's reputation suffers, with consequent
reductions in circulation and advertising. However, experts have evaluated the cookware
and found it superior to all other cookware advertised in Kitchen. Therefore, Kitchen can
collect its licensing fee without endangering its other revenues.

The argument above assumes which of the following?

A. No other line of cookware is superior to that which will carry the Kitchen name.

B. Kitchen will not license the use of its name for any products other than the line of
cookware.

C. Makers of cookware will not find Kitchen a less attractive advertising vehicle because the
magazine's name is associated with a competing product.

D. Consumers who are not regular readers of Kitchen magazine will be attracted to the
cookware by the Kitchen name.

E. Kitchen is one of the most prestigious cooking-related magazines.
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